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Communication strategies for digital advertising and its role in

youth purchasing decision—making

The research aimed to "monitor and analyze the impact of
young people's exposure to the puq site to advertisements
published on the social networking site Facebook, on their
decision to purchase via the site and to reveal patterns of
communication activity supported as a result of following
advertisements through Facebook (selectivity, preoccupation
and attention to advertising messages through Facebook), and
analyze its relationship to the decision Al-Shurai This study
belongs to the type of descriptive research that is concerned
with the field of study of the audience and the classification of
motives and needs, and cultural and social standards. he
researcher used the survey newspaper as a tool for collecting

data for the field study of a sample of the general public of



Facebook users in Egypt. The study concluded the following

results:

1. It was found that advertisements for telephone
communication services are the most types of
advertisements that respondents prefer to follow while
browsing the Facebook website, where they came in first
place with a total frequency of 299 iterations, followed by
a slight difference between advertisements for foods and
beverages with a total frequency of 296 recurrences, and
advertisements for herbs and slimming products came in
The third place, and in the fourth place came the
advertisements for cars. Then advertisements for
children's toys and household appliances, and in the
seventh place among the quality of advertisements
preferred by the respondents, came advertisements for
clothing.

2. The study concluded that 100% of the respondents
remember some of the advertisements they are exposed
to through the Facebook website, and that the nature of
the remembered advertisements varies. Communication

networks, then advertisements for medicines and



slimming centers, followed by advertisements for

cosmetics and perfumes.
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